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2013 2012 2011 2010

Loans Provided (production)

Number of loans provided 47 527 35 665 24 152 14 015

Nominal value of loans provided (in PLN million) 425 279 176 105,7

Human Recources

Number of employee 241 181 156 140

Number of external credit advisors 2200 1 432 1 155 596

Financial Indicators (all in PLN million)

Total assets 435, 3 285,8 207,8 165,6

Total revenue 246 169,4 91,5 77,2

Profit/Loss before taxation 71,2 41,3 -18,8 6,2

Income tax 7,6 13,6 1,8 6,9

Profit/Loss after taxation 63,6 27,7 -20,7 -0,7
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The PROFIREAL Group is a transnational financial group which operates on 
the financial markets of Central and Eastern Europe. The group is one of 
the most prominent providers of loans and credits in the Czech Republic, 
Slovakia, Poland, Bulgaria and newly in Russia. The PROFIREAL Group con-
sists of two divisions. The companies belonging in the PROFI CREDIT divi-
sion operate in the area of financial loans and credits, while the companies 
falling under the PROFI INVESTMENT division deal with development of 
new investment projects. Until the January 2014 the group also consisted 
of division PROFIDEBT that operated in purchase and collection of receiva-
bles.

PROFIREAL Group SE with registered office in the Netherlands is the par-
ent company of the group. The group has been providing financial loans 
and credits since the year 2000, when it started this project in the Czech 
Republic and Slovakia. Throughout it’s time in business PROFI CREDIT has 
succeeded in providing more than 800 000 loans and credits. The strongest 
position belongs to the division in the Czech Republic, which also achieves 
the highest profitability. The share of the Czech Republic of the total vol-
ume of provided loans and credits is 44 %.

The amount of provided loans and credits by division PROFI CREDIT 
achieved in 2013 year to year growth 40%. This result was mainly sup-
ported by growth in PROFI CREDIT Poland about 50%, PROFI CREDIT Czech 
about 22% and the division company in Slovakia reaching 19% and Bul-
garia achieved growth almost 23%. Nominal value of provided loans and 
credits by division PROFI CREDIT almost reached amount 285 million.

THE PROFIREAL GROUP

PROFIREAL Group focuses on countries of Central and Eastern Europe.
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The mission of the recently created PROFI INVESTMENT division is to sup-
port business operations of the PROFIREAL Group. PROFI INVESTMENT’s 
main tasks include seeking investment opportunities and high-potential 
projects on both international and local scale. The firm not only acquires 
stakes in projects that are already under way, are established, and need 
a partner with a strong capital backing, but also offers startup capital for 
new ventures.
The portfolio of the division PROFI INVESTMENT includes the company
PROFIDEBT Slovakia, s.r.o.

The goal of PROFIREAL Group is develop the current activities and perma-
nently adjust them to the economic situation in the individual countries. 
The main emphasis will be placed on quality risk management, on the op-
timization of all processes inside the individual group companies, cost sav-
ings, and maintaining the shares in the market segment.

THE PROFIREAL Group
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ANNUAL REPORT 2013 / 6

Ladies and Gentlemen, 

I’m pleased to present you the financial statements of PROFI CREDIT Poland Sp. z o.o. 
for the year 2013. This was another year of dynamic growth for PROFI CREDIT. The 
results achieved during the last year confirms the Company’s strong position in 
an increasingly competitive market environment. In 2013, the Company granted 
47 527 loans with a total value of PLN 425 million, representing a more than 52% 
increase in sales. Net profit for the past year amounted to almost PLN 64 million - 
the highest score in the history of the Company for the Polish market.
Business strategy, which the Company has chosen this year was focused on creat-
ing new products that allow better exploration for new segments of customers 
and acting to limit sales claims.

Large influance on the development of the Company was published in August 
last year, the revised Recommendation T. Issued by the Financial Supervision Com-
mission Act necessitated a thorough redesign the products and fit it into a com-
pletely new context of the legislative and competitive. Fast and accurate response 
to changes in the Company was made possible by an earlier change of internal 
processes, assuming constant and systematic monitoring of changes in the exter-
nal environment and making optimization activity at the earliest possible stage.
Huge business progress was possible also thanks to the launch of new, alternative 
distribution channels. In the beginning of the second quarter there was launched 
telesales structure that in the initial period of operation, recorded a sales success-
es. In the last quarter were successfully ended our tests of deployment platform 
for online sales, which idea is to support sales in 2014.

Yearly increasing sales plans are accompanied by a corresponding enlargement 
of Company resources. For over 240 increased the number of full-time employ-
ees – and to more than 2 200 employees in the sales area. In the end of 2013, the 
Company had an extensive network of nearly 75 offices, focused around profes-
sionally prepared sales group. In front of us a year of intensive work. We want the 
development of the Company will be based on the mission, which involves the 
implementation of the financial needs of the largest possible number of custom-
ers and their satisfaction with the high level of service.
Thank you to all Contractors, Shareholders and customers for another successful 
year. The company is well positioned for 2014 and for the challenges before it is 
committed. I believe that through hard work, honesty and flexible approach to 
the changing market, we can realize all the plans.

Jarosław Chęciński

Chief Executive Officer

Jarosław Chęciński
Chief Executive Officer



COMPANY BODIES

After completing his secondary education at a maths and physics-specialised Gymna-
sium, Mr. Vrba went on to study business administration, marketing, and logistics at 
Pardubice University’s Transportation Engineering Department. After completing his 
studies there, he began work at PROFIREAL as a Junior Manager, then moved up to a 
position on the board, and since April 2006 he has been Managing Director of PROFI 
CREDIT a. s. He is responsible for co-ordination of all PROFI CREDIT division operations

In 1995 he graduated from the Foreign Language Faculty at Pardubice Univer-
sity. English translations are his specialty. In 1997 he graduated from the Collage 
Miami-Dade, specializing in Business administration and economics. While study-
ing in the United States he used to work in the Financial Department of CHS Elec-
tronics Inc., one of the leading companies in its business. After returning to the 
Czech Republic he worked as CFO, CEO and president in IT industry. In 2001 he 
joined Citibank as Corporate Banker, taking care of multinational customers. In 
2003 he was promoted to the general manager of the Citibank  branch in Par-
dubice. His responsibilities included bank services for private customers in East 
Bohemian region. In July 2006 he began his work at PROFI CREDIT as the Sales 
Manager for Central Europe. He is also a member of the board

His career began in the London branch of Accenture as Management Consultant. 
He also worked on the similar position for PriceWaterhouseCoopers in Philadel-
phia. He was the advisor in the following areas: telecommunication, transport, 
pharmacy. His next career was the Marketing Director at Alltel Communications 
in Seattle (the fifth biggest cell phone operator in the USA). After his return to 
Poland in 2007 he began his work as Sales Director at DB Schenker Rail Poland. He 
joined PROFI CREDIT in November 2010 and in January 2011 become CEO of the 
company. He has three master degrees, just to name one in European sciences at 
Cambridge University (Magdalene) and MBA at Drexel University in Philadelphia.

Completed studies in industrial production engineering at the Technical Univer-
sity of Łódź. Early in his professional career he worked in sales of telecommuni-
cations, medical and pharmaceutical services. He has worked at PROFI CREDIT 
since 2005. Initially he worked in the capacity of Development Manager then as 
the head of the Development Department. Among other roles he has handled  
supervision  and  training for the sales department all over Poland. Since March 
2007 he  has been Director of the Collections Department and he is responsible 
for entire management of receivable process of the company.

CHARACTERISTICS OF PROFI CREDIT POLAND SP. Z O.O.
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Ing. Petr Vrba
Chairman of the Board 
of Directors

Pavel Strnádek, AA
Member of the Board 
of Directors

Jarosław Chęciński
Chief Executive Officer

Sławomir Pawliki
Member of the Board 
of Directors
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Profireal has been operating on the Polish market since 2004, from the very beginning 
specializing in consumer and corporate loans which are an alternative for bank loans. 
In 2008 the company underwent a rebranding process and its current name is PROFI 
CREDIT Poland. The company is a part of Profireal SE,  European group specializing in 
finance sector on Middle and Eastern European markets. Apart from PROFI CREDIT 
Poland, the following companies are members of the Profireal SE group: PROFI CREDIT 
Czech, PROFI CREDIT Slovakia, PROFI CREDIT Bulgaria EOOD (founded in 2006) and 
PROFI CREDIT Russia.  PROFI CREDIT Poland is currently one of the biggest companies 
specializing on consumer loans in Poland. The corporate structure is based on regions 
which have their seats in regional branches and are supported by the company head-
quarters in Bielsko-Biała. PROFI CREDIT operates over 70 branches, 20 main regions – 
employing  more than 2300 active credit advisors, ready to make the most suitable loan 
offer to every customer. The main company target is the struggle to satisfy all financial 
need of its customers and creating product which would guarantee stabilization and 
development on the loan market. The main company product is a loan intended for 
employed on labor contract, pensioners, enterpreneurs and farmers running, their own 
business.

Visual Identification System of the company is a set of communication techniques. The 
most important of them is the logo, which is aimed to bring about positive customer 
feelings and identify the company in the clear way. The corporate image allowed us 
to achieve success on the market and played a great role in image creation process. 
It combines such factors as color and lettering scheme, symbols connected together 
and featuring emotions, deeply engraving the memory of the recipients. Moreover, it 
poses a new image quality through maximum integration of all visual elements aes-
thetics, functionality and communication potential. The corporate image, forged with 
many years of hard work has positioned us as a friendly, yet fully professional institution 
which enjoy customers’, partners’ and associates’ confidence. We have clearly proven 
that images is much like English lawn – it requires years of hard and patient work to 
achieve good results.



COMPANY HISTORY
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PROFI CREDIT Poland

A leading provider of loans and financial services, PROFI CREDIT Poland is a member of 
the Profireal Group, a Central and Eastern European financial multinational operating 
in Bulgaria, the Czech Republic, Poland, Slovakia and Russia. PROFI CREDIT Poland is a 
dynamic company with a stable and highly effective team of specialists.

PROFI CREDIT Czechy

The company is established under the name 
PROFIREAL POLAND and starts disbursing loans

Name restructuring and change to the current PROFI CREDIT Poland

Further expansion of the product portfolio aimed to meet the needs 
of a larger target group

The company disburses over 14 000 loans with a total nominal 
value of 106 PLN

Total volume of provided loans: 176 million PLN

Total volume of provided loans: 279 million PLN

Company is one of a leading lender in Poland in the non-banking sector 
and provides loans for a total volume of 424 million

2004

2008

2010

2011

2012

2013

PROFIREAL is established as a firm specializing in real estate trading and 
the acquisition and management of account receivable

The firm enters the segment of credit and financing for private individuals 
under the PROFI CREDIT name

PROFI CREDIT expands its portfolio to offer credit and financing for self-
employed professionals and businesses. Its product portfolio now caters to 
both private and business clients

PROFI CREDIT disburses CZK 1.97 billion in loans as the number of clients 
surpasses the 100,000 mark

PROFI CREDIT celebrates ten years on the Czech market, having provided 
loans in the nominal amount of CZK 10.817 billion

Credit and financing provided in that year exceeds CZK 2.08 billion

1994

2000

2003

2007

2010

2013



 PRODUCT OFFER
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The main company product is a loan intended for employed on labor contract, pen-
sioners, enterpreneurs and farmers running their own business. They pose an alterna-
tive for commercial bank loans. Our company offers products A, A-, A+, E, E- oraz I, 
intended for customers employed on labor contract and pensioners. The loan is paid as 
a direct bank transfer into customer’s account. Customers pay their loans off likewise. 
The loans might be freely spent on any purpose, except one connected with business 
activity. Product G, G- oraz G+ are on the contrary intended for enterpreneurs. The loan 
amount accounts for 5.000 – 15.000 PLN.

The pay-off method remains the same as in consumerntss products – it’s fixed bank 
transfer into moneylender’s account

Their vast availability and the fast granting process might be counted as main advan-
tages of PROFI CREDIT loans because:

	 The company offers individual approach to every customer’s needs, earnings 	
	 and repayment potential,

	 Every Financial Advisor can, through their professional knowledge, offer help 	
	 in solving the majority of financial problems.

Loan granting process is clear and requires just one meeting of a Financial Advisor with 
their customer. It allows the customer to spare time without the need to sign additional 
paper. Money is received directly into customer’s account after loan is accepted. The 
new  year is bound to bring new product in our company’s portfolio. 

A+

A

A-

E

E-

IZZY

G-

G

G+



BUSINESS RESULTS 
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2013 was undoubtedly a year of a major success of our trade network. The sales plan 
has been realized due to commitment and maximization of effectiveness. The total 
amount of granted loans accounted for 424 MLN, which is the best result in the history 
of PROFI CREDIT Poland. The overall result was 68 % higher than in 2012, when our 
sales amounted to 279 MLN.

An increase in overall number of granted loans was also observed in 2013. It accounted 
for 40 763 contracts, which means an increase of 26% compared to the previous year. 
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BUSINESS NETWORK AND MARKETING DEPARTMENT STRUCTURE
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PROFI CREDIT Poland is the second biggest seller of non-bank loans in Poland.

Trying to meet market expectations, the company keeps developing new products, 
such as Products F, G and H, intended for entrepreneurs and farmers.

Sales Department Director is responsible for all trade activities in Poland. He coordi-
nates actions of 5 Supra-Regional Director. He struggles to reach the highest possible 
sales level Apart from the professional aid provided by super-region managers, he can 
count on regional directors’ help. Currently the company has 20 regions all over Poland.

Team Managers and Credit Advisors are subordinates of Regional Directors. 
Employees of every regional branch are responsible for the whole of customer service 
and initial vindication actions.

The main motivator for the whole sales network is an attractive effectiveness-based 
bonus. Depending on the position, every employee can get an additional bonus or 
other benefits from the employer and even a promotion if they show extraordinary 
performance at their workplace.

The Sales Department is actively supported by the Marketing Department. The aim of 
the company is to integrate the activities of these departments so that they cooperate 
successfully and achieve best possible results. Many actions initiated and implemented 
by the Sales Department are the tools to achieve that target (for example Recommend 
and Earn program, Online Loan). The Marketing Department still undergoes constant 
changes in order to provide even better data, helpful in creating new products, sales 
organization and promotion.

HEAD  OF SALES DEPARTAMENT

SUPRA-
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DIRECTOR

SUPRA-
REGIONAL
DIRECTOR
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BUSINESS NETWORK AND MARKETING DEPARTMENT STRUCTURE
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HEAD  OF MARKETING DEPARTAMENT

BUSIMESS
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One of those changes is, for example, providing an online loan. It’s a special IT system, 
which allows clients to take loan by Internet. Also, many new employees are recruited 
because of many new tasks assigned to the Marketing Department. It takes over the 
responsibility of creating, modifying, removing and taking care of the company prod-
ucts (documentation, product manuals and calculators).

Head of Marketing Department is responsible for all promotional activities. Deputy 
Head of Marketing Department is his subordinate, who at the same time works as 
Segment Manager in of Retail Loans. He coordinates the work of three marketing 
communication specialists. Call Center Manager,  Segment Manager for Business and 
two Sales Support/Event Specialists, who are direct subordinates of Head of Marketing 
Department as well.

MARKETING
COMMUNICATION
SPECIALIST



EMPLOYEES
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There are 241 persons in our team and the number is still increasing. The dynamic 
growth of our company if possible thanks to high quality and commitment of the em-
ployees. It features our desire to build an integrated staff policy for the whole company.

We focus on the constant self-development of our employees by offering them a train-
ing system and motivational remuneration. We offer good working conditions and sta-
bility of employment. Our employees could improve their skills through participating in 
different trainings and language courses.

After finishing their work, they can take advantage of the Multisport Plus card, offering 
a wide range of sport and recreational services, such as access to aerobic sessions, swim-
ming pools, gyms, climbing wall, dance training etc. Every cardholder has almost unlim-
ited access to the best and most popular sport facilities in Poland.

The majority of our employees haves university education, while the rest have second-
ary education or haven’t yet graduated. The average employee age is 32 years.

Thanks to the strongest foundation of our company – our employees – we manage 
to achieve success. It’s the reason of our great struggle to care about employees self-
development combined with getting knowledge about their needs and rewarding the 
most outstanding ones

NUMBER OF EMPLOYEES
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CORPORATE SOCIAL RESPONSIBILITY
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One of those changes is, for example, providing an online loan. It’s a special IT system, 
PROFI CREDIT is a modern, European company which follows the rules of corporate 
social responsibility in the field of preventing corruption, transparency and obviously 
maintaining good relations with our customers. The perception of our company and 
our customers trust are the most important advantages under our disposal. We strive 
to respect all our partners – our aim is a long-term, high-quality cooperation leading 
to mutual satisfaction. We don’t turn a blind eye to difficult social problems. Charity 
projects, in which our help is necessary, are also our aim. PROFI CREDIT Poland spon-
sors many regional events and participates in charity project, as a company assisting 
and active in the life of local communities, never indifferent to people suffering. PROFI 
CREDIT follows good code of conduct. In June 2012 PROFI CREDIT Poland received a 
certificate confirming our membership in an exclusive group of companies following 
the good code of conduct. That document means that PROFI CREDIT Poland conforms 
with the rules of conduct based on high moral and law standards, followed by other 
entities on the market. The certificate was issued by the Ethics Commission of the Con-
ference of Financial Enterpreneurs. It associates different companies from consumer 
finance sector operating on the Polish market.
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Company Name:
PROFI CREDIT Poland Sp. z o.o.

Company Registered Office:
ul. Browarna 2
43-300 Bielsko-Biała

Legal form:
Limited-liability company

Tax Identification Number:
547-20-03-132

Statistical Identification Number:
072908203

Tel.: +48 33 499 60 00
Fax.: +48 33 499 60 06
E-mail: info@proficredit.pl; biuro@proficredit.pl

www.proficredit.pl
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